A gridline for the precise branding
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CONVENTION PROMOTION POP-UP VIRAL
Programing Collaboration VMD \ilgel!

Stage Design & Setup In-store OOH Collaboration
Media Exposure Roadshow Goods & Gift Influencer & MCN
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Project Planner & Supervisor

CEO
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Brand Strategist & Concept Developer

CSO
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Execution Director & Tech Producer
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https://youtu.be/FftSfonBq1I
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lgnited Works

Fueling brands with creative fire (2019-2025)
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NETHERLANDS NEW ZEALAND

Richard Remmerswaol Wataru Suematsu Dennis Narten
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HYUNDAI World Skill Olympics Video & Event Branding
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HYUNDAI GCEC Conference Video & Event Branding
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HYUNDAI HMCP Event Branding
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Global
Service
Innovation
Conference
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HYUNDAI Global Service Innovation Conference Video & Event Branding
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HYUNDAI Next-generation Service Leadership Program Video & Event Branding

+ Hexagonal Pattern x Keywords
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Aligned & Connected

2023 Global Channel Enhcmcement Conference

Aligned & Connected

November 14 ~ 17, 2023 | Korea

HYUNDAI GCEC Conference Video & Event Branding




HYUNDAI Global Service Forum
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A pandemic has changed

our lifestyle
. 4 . . °

Internet / Businesses / Gaming / Delivery Business

Chernge i Stock Price of Mojor Entarprise Changa in Stock Price Aftsr COVID
n rotes

/

they all rather experienced an up rise in their sales and stock prices,
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2021 Hyundai
Global Warranty Seminar

HMC Warranty Operation Review System

Promotional
Direction
Promote the enhancement of
claim reimbursement reliability
by establishing HMC WOR
standards and reinforcement
of process

Actually,itwas not enough to engage in deal WOR activities through the distributor's own personnel.

and as much as you are working hard at the customer contact point,

HYUNDAI GW Seminar
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Ethical research based on Catholic spirituality
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nurtures strength of current X-ray systems
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&P HYUNDAI

OnlineHTA Awards 2020

Winner Announcement
2020.12.21 (Mon), OnlineHTA Notification

© Award Section

01. Leaner of the Year 2020

SPECIFCS PRZE

Tme SPECIFCS PRIZE

- All awards will be given based on 2020.01,01-11.31 actlvities.
+ Learning Mileage gained in 2020 will be reset to 0 points in 2021,
« Prize may vary depending on the markets.

A HYUNDAI Online HTA Boom Up Campaigns & Awards Item
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A HYUNDAI CSR CSV New Contents

#Newsletter #Article Creating #Editorial Design #Regular Published #0nline Contents
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FIFA European Football Clubs Sponsorship standard Graphic Guideline
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Program,

HYNDAI Overseas Model Brochure_Sonata
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£l it your way

HYNDAI Overseas Model Brochure_H1
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Op

PLATINUM
PRESTIGE

PRESTIGIOUS
KIA DEALER

PRESTIGE

PLATINE

Kia Platinum Dealer Certification Package
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Not because it is €asy,
but because it is worth the challenge.

If you're fine with decent contents

artificial intelligence will be enough. '
But if you seek what no oné imaginéd

what exists nowhere else put heré

and what exceeds every expectatio”

then remember the name Wegrid- -

With Kennedy S spirit as our'?,t::tcii'ﬂn .

we take on what others won 4w
ose the N2




Ignite
your Branding

275, Gwangnaru-ro, Seongdong-gu, Seoul,

Republic of Korea
www.wegrid.co.kr

Thank you

CONFIDENTIAL This material is proprietary to wegrid.

It contains trade secrets and confidential information which is the property wegrid.
This material shall not be used, reproduced, copied, disclosed, transmitted,

in whole or in part, without the express consent wegrid.
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